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THE GROWTH OF TELEVISION BROADCASTING
AND STRUCTURAL ALTERATION THROUGH

SUBSCRIPTION TELEVISION
CHAPTER I
INTRODUCTION

Modern éommunication was born over 125 years ago--
May 26, 1844, to be exact. On that date, the first success-
ful test of electronic communicatién was made by sending a
telegraphic message from Washington to Baltimore. Samuel
Morse transmitted the famous message, "What God hath wrought,”
over a wire. Later came experiments and improvements that
brought the telephone, wireless telegraphy, radio, and
television.

More than ninety years have passed since Bell and
Watson made the discovery in Boston that electricity could
be used to transmit not merely coded messages but also the
humaﬁ voice. Over seventy years ago Marconi thrilled the

world by sending radio signals across the Atlantic Ocean.
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Much of the human progress that has been made over the
past century may be attributed to the discoveries of these
men and many others like them who gave mass commnication to
the world. It is now apparent that modern civilization
would ﬁave.been impossible without such communication.

Mass éommunication implies af least five things:
(1) large audiences, (2) relatively undifferentiated
audience composition, (3) some form of mechanical repro-
duction, (4) rapid distribution, and (5) low unit cost to
the consumer.1

Broadcasting is a major component oi mass communica=: -
tions. The Federal Communications Commission (hereafter
referred to as the Commission or the FCC) has defined broad-
casting as "the dissemination of radio signals intended to
be received by the general pu'blic.“2 Of the several bands
oh the frequency spectrum, only standard amplitude modulation
(aAM) radio (540-1600 kilocycles), frequency modulation (FM)
radio (88-108 megacycles), and television (Very High Fre-
quency or VHF and Ultra High Frequency or UHF occupying

channels 2-13 and 14-83, respectively) qualify as

1Sydney W. Head, Broadcasting in America (Boston:
Houghton Mifflin Company, 1956), p. 77.

2U.S. Congress, Communications Act of 1934, Section 3.
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broadcasting. Of course, any radio signal can be received
with the proper equipment, but only signals from the above
mentioned channels are "intended" for public reception.

when (radio) broadcasting arrived, the communications
field was already big business. The newspaper had developed
the techniques of advertising for financial support, syndi-
cating materials, and large-scale organization. The motion
picture industry had just gone through its early stages of
devélopment. And.the telephone and telegraph, notrthemy
selves mass media, had contributed their share to the
coﬁcept of communications. Tﬁe rapid growth of broadcasting'
may be attributed in large part to the prior experience of

the other media.3

The communications Act of 1934

Radio broadcasting began to soar in the early 1300°'s.

As a result of wave piracy.4

offensive advertising, alleged
monopolistic practices, and other conditions which had
developed in the unregulated radio industry, the House and

Senate finally agreed upon a bill which came out of the

3Head, Broadcasting in America, p. 79.

4This refers to new transmitters being operated on

frequencies of existing transmitters resulting in inter-
ference.
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4
1926 Congressional hearings. The Federal Radio Act became
law on February 23, 1927. Due to its inadequacies, Congress
anacted the Federal Communications Act (hefeafter referred
to as the Act) on June 19, 1934; which created the FCC and
gave it the authority to requlate all interstate and foreign
communication by means of wire or radio.

An outgrowth of a long evolutionary process, the Act,
amended from time to time, has been in effect for nearly
four decades. As stated in Section 1, the broad purpose of
the Act is ", . . to make available, so far as possible, to
all the people of the United States a rapid, efficient,
nation-wide, and world-wide wire and radio communication
service with adequate facilities at reasbnable charges. . . .5

The Act clearly provides for private ownership and
management of broadcasting faciiities with government regu-
lation for the protection of "the public intgrest." Although
the physical apparatus used by broadcasting stations is
privately owned and managed, this is npt true with respect
to the channels which they employ. Section 301 of the Acﬁ
states that one of the purposes of the Act is "to maintain

the control of the United States over all the channels of

5U.S. Congress, Communications Act of 1934.
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5
inter;tate-and foreign radio transmission." It is provided
that such channels may be used for limited periods of time .
under licenses granted by PFederal authority, and that no
such license is to be construed as creating "any right,
beyond the terms, conditions, and periods of the 1icense."6

Radio and television stations broadcasting programs
to be received by the general public are not considered to
be "common carriers for hire" as are the telephone and tele-
graph industries. Two characteristics distinguish a common
carrier from broadcasting: it is a service for which a
charge is made and a subscriber has the prerogative of using
the service in the manner he chooses. Broadcasting, how-
ever, is a free medium, and aside from station selection,
the listener or viewer has no direct control over what is
broadcast.

Congress recognized the field of broadcasting as one
of ;ree competition, and to guard against the tendencies
toward monopoly which had caused Federal regulation, it
declared in Section 313 of the Act that all the laws of the

United States relating to unlawful restraints of trade are

appiicable to the manufacture and sale of radio apparatus

Ibid.
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6
and to broadcasting in general. A violation of any such law
may be grounds for revocation of a station license.7
That television broadcasting would be regulated by
the Act is provided for in Section 3. "Radio communication
. « . means the transmission by radio of writing, signs,

8
signals, pictures, and sounds of all kinds. . . ."

The Coming of Television

Although the development of television technology
has taken place over a long period of time, the development
of television broadcasting has occurred within the past
fifty years.

Television had its beginnings as far back as 1817,
when a new substance called selenium was discovered by Jdns
Berzelius, a Swedish chemist. In 1873, Joseph May féund that.
selenium could convert light energy into electrical energy,
making possible the transmission of pictures by means of an
electric signal. The principle of scanning was suggested by

Maurice Le Blanc in 1880; and four years later, Paul Nipkow

invented the scanning disk by which moving pictures could be
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7
converted into electric signals by the use of a selenium
photo cell.

Ferdinand Braun, using electricity in conjunction
with television for the first time, introduced the cathode
ray oscilibscope in 1897. It was perfected in 1907 by Boris
Rosing, creaﬁer of the first electfonic picture viewer. 1In
1923, Vladimir Zworykin patented the iconoscope, the first
television camera. Three years later, C. F. Jenkins, an
American, and John L. Baird, a Scotchman, demonstrated
electrical transmission of crude black and white silhouettes
in motion employing mechanical scansion, and thus introduced
the first practical mechanical television system.

In 1927, the Bell Telephone Company demonstrated the
practicality of Jenkins' and Baird‘'s system by transmitting
pictures by wire from Washington, D.C., to New York. By
1928, there were a few stations experimenting with televi-
sion. Jenkins attempted to exploit the commercial possi-
bilities of television in 1930, but was unsuccessful because
the mechanical system produced poor images and frequently
broke down.

A major technological breakthrough came in 1933 when
Zworykin and Philo Farnsworth, working independently, devel-

oped a method for an all-electronic television system using
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the iconoscope tube. Research ensued to produce a completely
electronic system which could deliver good images over long
distances to receivers of a size and price sufficiently
small to interest consumers.

Leaders were ready for commercial television by 1939
and Du Mont marketed the first homeAreceivers that year.
In April, 1939, NBC demonstrated their RCA system by broad-
casting a speech of President Franklin D. Roosevelt at the
opening of the New York World's Fair. A dynamic industry
which was to have a significant impact on the world was born
and Fortune Magazine declared, "A long time after the World's
Fair has become one of grandfather's stories, April 30 will
still be remembered as the day when they formally started
television in the United States.”
| In May, 1941, seven months before the United States
entered World War II, the FCC authorized commercial tele-
casting, adopting the standards of the National Television
Systems Committee. The first license was granted to WNBT
(New York), an RCA-owned station. By mid-1942, there were
ten stations on the air, but only six continued to provide

limited service during the War. On April 22, 1942, all

9
Fortune, April-May, 1939, p. 53.
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production of television sets came to a halt and during the
war years less than 10,000 receivers were in use.10

There were twelve commercial stations on the air at
the end of 1946. Sensing potential profits, individuals
began scrambling for licenses. By 1948, generally regarded
as the year in which television emerged as a mass medium,
there were sixteen stations on the air and many more either
under construction or awaiting FCC action. Four networks--
NBC, CBS, ABC, and Du Mont--were providing regular service.
With such a background, and the limited space in the VHF
spectrum, the FCC ceased licensing new stations on Septem-
ber 30, 1948, and the "freeze" continued for four years,
until April 14, 1952.11

After the freeze, differences of opinion existed in
the United States concerning the future of television. Many
were confident that television was a child of radio and that

eventually it would pay its own way because of its appeal to

both ear and eye. Others argued that it was a "scientific

10Head, Broadcasting in America, p. 157.

11Bryce W. Rucker, The First Freedom (Carbondale,
Illinois: Southern Illinois University Press, 1968),
pP. 92.
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10
novelty," a "millionaire's toy," which could not survive
since masses were the lifeblood of radio.12
There has never been a doubt regarding the future of
television in the minds of broadcasting's leaders. It has
extended man's range of vision and has led him out of the
dark ages of radio and into the light. Some have hailed it

as the single most significant force in our society.

Identification and Significance
of the Economic Problem

Since 1952, the television broadcasting industry,
aided and regulated by the FCC, has become one of the fastesf
growing industries in America. At times, this growth has
been complemented by government regulatory efforts. For
example, television certainly would not have been able to
survive had the wavevpiracy that-éxiéted in the early days
of radio not been contained by the Communications Act. But
when regulation has sought to influence the qualitative
aspect of program diversity, it has not been successful.

In television broadcasting, program diversity is one
standard by which industry and regulatory performance are

increasingly evaluated. Program diversity refers to a more

120rrin E. Dunlap, The Future of Television (New
York: Harper & Brothers Publishers, 1942), p. 6.
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11
varied choice within the framework of televisicn programing
rather than to a quantitative increase in viewer choice
(i.e., program duplication).

The number of television stations on the air nas
increaéed rapidly during the past two decades, but the ten-
dency has been toward program duplication as more than one
station has commenced broadcasting in a given market. New
entrants tend to duplicate the programing of rivals as long
as the market share they can thereby command exceeds what
they could otherwise preempt with a new program type.
Spectrum‘scarcity prevents an increase in the number of
stations to the extent necessary for significant program
diversity.

Much of the public criticism of commercial television
focuses on the relative neglect of programing for minority
tastes. A substantial portion of the potential television
audience feels that it is not being catered for and many
current viewers feel that they are forced to éccept a kind
of second best. The absence of demand prices for particular
program outputs has left this group relatively helpless in
its efforts to attain the type of programing it desires.

Such a situation led former FCC chairman Newton F,

Minow to make a stinging indictment of commercial television,
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12
calling it a "vast wasteland."” In part he said:

I invite you to sit down in front of your television
set when your station goes on the air and stay there
without a book, magazine, newspaper, profit and loss
sheet or rating book to distract you--and keep your
eyes glued to that set until the station signs off.
I can assure you that you will observe a vast
wasteland.

You will see a procession of game shows, violence,

audience participation shows, formula comedies

about totally unbelievable families, blood and

thunder, mayhem, violence, sadism, murder, western

bad men, western good men, private eyes, gangsters,

more violence, and cartoons. And endlessly,

commercials--many screaming, cajoling, and offend-

ing. And most of all, boredom. True, you will see

a few things you will enjoy. But they will be very,

very few. And if you think I exaggerate, try it.l13

FCC regulatory efforts have not had the intended

effect of program diversity since the profit-maximizing goal
of broadcasting stations (like other firms) is over-riding
and programing for minority tastes is not in the profit-
maximizing interest of commercial television stations. That
a substantial portion of the population is not adequately
being served by television implies that the economic welfare

of society could increase given an appropriate structural

change.

13Quoted in John H. Pennybacker and Waldo W. Braden,
Broadcasting and the Public Interest (New York: Random
House, 1969), p. 44.
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The hypothesis of this study is that program diversity
in the profit-maximizing television broadcasting industry
cannot be achieved by government regulation, and that a sig-
nificant improvement in the economic welfare of (actual and
potential).viewers can be achieved only ky complete govern-
ment operation of the industry or by reliance on market
forces as through subscription television as a supplement to

commercial television.

Method of Study

Chapter One has presented a brief history of the
pre-freeze era of television. 1In order to facilitate the
discussion of industry structure (in Chapter Three), a
description of the background and growth of the industry
from 1952 to 1970, including an appraisal of the growth in
number, revenues, expenses, and income of stations and net-
works (the primary components of the industrial structure),
will be given in Chapter Two. The rapid increase in audience
size has promoted this growth, and the rapid increase in
advertising expenditures has financed it. The radio and
motion picture industries have had to diversify in order to
survive in a world of television, but the latter has not

been forced to do the same. This is a problem that currently
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exists in the industry from the standpoint of television's
requirement to serve the public interest.

Chapter Three will analyze the current economic
structure of the industry, including a discussion of bar-
riers to station and network entry and a discussion of
requlatory efforts to alter the structure in an attempt to
promote diversified programing. The major regulatory
efforts of the FCC to diversify programing were developing
UHF television, limiting the multiple ownership of stations,

issuing the Blue Book, and reducing the control of national

networks over programing by outlawing option time and init-
iating the prime-time access rule. - It will be argured that
if future governmental regulation has the effect of past
regulation, program diversity will not accrue and therefore
the public will not be optimally served by television.
The'hypothesis calls for an appeal to complete
government operation of the industry or to market forces to
solve the problem of program diversity. It will be argued
from a theoretical standpoint (since empirical evidence is
lacking) in Chapter Four that of the means available to
alter the economic structure of the industry, subscription

television (sometimes called pay-TV) existing along with
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commercial television appears most desirable since it
involves less governmental interference, allows the consumer
to dictate demand (or choice) through market dollar votes,
and will allow the television broadcasting industry to more
closely approach an optimum in consumer welfare by promoting
a more differentiated'oligopoly.

In order to further support the hypothesis, an appeal
will be made to four welfare criteria that have been devel-
oped: the Pareto criterion, the Kaldor criterion, the
Scitovsky criterion. and the Bergson criterion. Marshall's
consumer surplus theory also offers support for STV as a

supplement to commercial television.

A summary follows in Chapter Five.

Limitations of the Study

It is necessary to limit the range of problenms
considered. Commercial television is accepted as the given
and continuing institutional framework, subject to slight
modification through subscription television. This by no
means implies that subscription television will or should
supersede commercial television. Rather, it will be con-

sidered as a supplement to the existing commercial framework.
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There is no reason why continuing and increasing
regulation cannot be accomplished if that is deemed neces-
sary. But there is, both in precedent and in the prejudice
of the writer, a strong presumption against the public
utility concept if a reasonable alternative exists and -can
be found. The history and experience of public utility
regulation in this country makes it very clear that such a
system creates new problems while attempting to solve
existing ones. Other things being equal, a free market is
preferable to a regulated one.

It is also necessary to indicate what is included in .
the television broadcasting industry. This study limits
itself to commercial television broadcasting, both VHF and
UHF, and excludes educational television. The interest is
in the problems of production, diétribution, and transmis-
sion of programs. The problems of manufacture of equipment
and construction of stations are excluded. It is the
activities of stations and networks that form the core of
the study, although their relationships with outside groups
are considered.

A further limitation is the time period, 1952-1970.
This period was chosen for two reasons. Although television

broadcasting began before 1952, adequate statistical data
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are not available prior to that year since the medium was
no more than an infant and its structure was somewhat
undefined. Due to the lag between the collection of statis-
tics and their availability, 1970 was chosen as the terminal
date, élthough in some cases data for that year were not

available.
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CHAPTER II

THE ECONOMIC GROWTH AND IMPACT OF THE COMMERCIAL

TELEVISION BROADCASTING INDUSTRY

In his study of the television age, Leo Bogart noted
some far-reaching changes that have taken place on the Amer-
ican scene to prepare the way for the growth of television.1
The expansion of purchasing power and the creation of a
vast demand for the amenities of life made it possible for
péople to acquire television sets rapidly and on an enormous
scale. The vast growth of the American economy also made
possible a huge advertising investment in the new medium
and provided commercial backing for its high programing_
costs. The concentration of people into metropolitan areas
made it possible to bring television quickly ﬁo great numbers
of people.

The preceding chapter gave a brief history of the

pre-freeze television era. The purpose of the present

1160 Bogart, The Age of Television (New York:
Frederick Ungar Publishing Co., 1956), pp. 4-5.
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chapter is to describe the rapid growth tﬁat has characterized
the television broadcasting industry since 1952 and the impact
of that growth. This will facilitate a discussion of the
industrial structure in Chapter III.

As indicated in Table 1, median family income more
than doubled‘between 1952 and 1970,.increasing from $3890 to
$9600. Accompanying this rapid increase in family income has
been a near tripling of the gross national product between
the same two years, as revealed in Table 2.

This increased fruitfulness of the American economy
has made life more pleasant by bringing more of its comforts
within the budgetary reach of the average family. It has
also given people more time to spend at their own discretion.
Until recent times, life for most people in America was a
steady alternation of work and sleep, with little time for
entertainment. Today, people are spending fewer and fewer
hours at work. A century ago the average work week was over
seventy hours; today it is less than forty. For every waking
hour the average worker spends at his job each week, he has
two to spend at his own discretion. Apart from work, life
is more convenient today. Labor-saving devices have reduced

the housewife's burdens and her chores are more quickly done.
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TABLE 1

MEDIAN FAMILY INCOME IN THE UNITED STATES,

1947-1970
Year Median Family Index
Income (1947 = 100)
1947 $3031 100
1948 3190 105
1949 3107 102
1950 3319 110
1951 3709 122
1952 3890 128
1953 4233 139
1954 4173 137
1955 4421 146
1956 4783 . 157
1957 4971 164
1958 5087 167
1959 5417 178
1960 - 5620 185
1961 5737 189
1962 5956 196
1963 6249 206
1964 6569 216
1965 6957 230
1966 7436 245
1967 7974 263
1968 8632 285
1969 9433 311
1970 9600 317

Source: U.S. Department of Commerce, Bureau of
the Census, Statistical Abstract of the
United States. Data for 1970 are
estimated.
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TABLE 2

GROSS NATIONAL PRODUCT OF THE UNITED STATES,
1947-1970

(Billions of Dollars)

Gross National

_Ye;; Product
1947 231.3
1948 259.4
1949 258.0
1950 284.6
1951 328.9
1952 347.0
1953 365.4
1954 363.1
1955 397.4
1956 419.2
1957 442.8
1958 444.2
1959 482.1
1960 504.4
1961 - 518.7
1962 556 .2
1963 583.9
1964 632.4
1965 683.9
1966 749.9
1967 793.5
1968 865.7
1969 929.1
1970 974.1

Source: U.S. Department of Commerce, Survey
of Current Business.
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With more people, more money to spend, and more free time,

television has had a phenomenal growth.2

Growth of Stations and Networks

The commercial television broadcasting industry has
been one of the fastest growing industries in the history
of the United States. On January 1, 1971, there were 682
commercial television stations on the air, including 503 VHF
and 179 UHF stations. There were over 100 other stations
either under construction or not on the air. 1In less than
twenty years, the number of stations increased by 531 per

cent.3

The growth of stations as a function of time is
shown in Figure 1.

Assuming a direct relationship between general
economic health and industrial growth, it is interesting to
note that telévision's physical growth was over twice that
of the gross national product between 1952 and 1970. An
increase in the number of households also provided a stimulus

for such growth, but only partially accounts for it. From

1952 to 1970, the number of households increased by 39.7 per

ZIbido' PpPe. 5"’7.

3See Table 3.
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TABLE 3

COMMERCIAL BROADCASTING STATIONS ON THE AIR
January 1, 1952-1971

Television Radio
Year VHF UHF  Total " aM FM Total
1952 108 0 108 2306 640 2946
1953 120 6 126 | 2377 612 2989
1954 233 121 354 2451 550 3001
1955 297 114 411 2662 549 3211
1956 344 97 441 2814 536 3350
1957 381 90 471 3024 528 3552
1958 411 84 495 3180 537 3717
1959 433 77 510 3318 571 3889
1960 440 75 515 : 3456 677 4133
1961 - 451 76 527 3547 821 4368
1962 458 83 541 3618 894 4512
1963 466 91 557 3760 1050 4810
1964 476 88 564 3854 1126 4980
1965 481 88 569 4044 1205 5249
1966 486 99 585 4065 1730 5795
1967 492 118 610 4121 1904 6025
1968 499 136 635 4190 2124 6314
1969 499 163 662 4265 2330 6595
1970 501 176 677 4292 2468 6760
1971 - 503 179 682 4343  2624 7967

Source: Television Digest, Inc., Television Factbook, 1971~
1972, p. 75-a. '
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FIGURE 1

COMMERCIAL BROADCASTING STATIONS
ON THE AIR,
JANUARY 1, 1952-1970
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cent, but the number of television households increased by
289 per cent.4

It is axiomatic in economics that growth follows
demand for service, but in television prime physical growth
actually preceded demand as measured by homes with sets in
use. It was 1954 before more than half of the homes in the
United States had television sets in use. In 1970, that
proportion had reached 95 per cent. The growth of television
households as a function of time is shown in Figure 2.

In October, 1970, the average television household
used television 42 hours and 29 minutes per week, or a littie
over 6 hours per day. During prime time (6:30 p.m. to
10:30 p.m.) usage was 14 hours and 26 minutes per week.5
This is in contrast to the 1952 weekly figure of 33 hours
and 44 minutes or less than 5 hoﬁfs per day.

Total industry revenues in 1970 amounted to $2808.2
million, total expenses $2354.4 million, leaving $453.8
million income before federal income taxes. From 1952 to

1970, the television industry increased its revenues ninefold.

4COmputed from data in Television Digest, Inc.,
Television Factbook, Services Volume, 1971-~1972, pp. 76-

77-a. See Table 4.

5
Broadcasting, December 6, 1971, pp. 32-33.
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TABLE 4
PER CENT OF U.S. HOUSEHOLDS WITH TELEVISION SETS,
1952-1970
Year Per Cent
1952 | 34.2
1953 44.7
1954 55.7
1955 64.5
1956 71.8
1957 | 78.6
1958 83.2
1959 85.9
1960 - 87.1
1961 88.8
1962 90.0
1963 91.3
1964 92.3
1965 92.6
1966 93.0
1967 93.6
1968 94.6
1969 95.0
1970 95.2

Source: Television Digest, Inc., Television Fact-
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FIGURE 2

PERCENTAGE OF U.S. HOUSEHOLDS
WITH TELEVISION SETS,
1952-1970
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Although profits in 1970 were somewhat down from the peak
level in 1969 ($553.6 million), between 1952 and 1970 profits

increased over eightfold.6

The 1970 profit level provided a
rather healthy profit-to-tangible~property rate of almost
62 per cent. This rate for 1969 was approximately 75 per
cent. |
The (arithmetic) average préfit among the 677 stations
(which reported financial data to the FCC) appears to give
each a sizeable gain. But the arithmetic mean does not pro-
vide an accurate measure because of skewness in the distri-
bution of earnings. The three network corporations along
with their 15 owned-and-operated stations earned $167.5
million, leaving $286.4 million to be divided among the
other 662 stations.7 The explanation for such high profit
rates accruing to the network c&fborations stems in large
part from their control over television programing and
significant barriers to entry into networking. Such control
and FCC action to limit this will be discussed in the
following chapter.

Measuring the significance of stations versus networks

by the percentage of total industry revenues that each

6See Table 5 and Figure 3.
7See Tables 6 and 7 and Figures 4 and 5.
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TABLE 5

TELEVISION STATION AND NETWORK REVENUES,
EXPENSES, AND INCOMES, *
1952-1970

(Millions of Dollars)

Year Revenues Expenses **Tncomes
1952 324.2 268.7 55.5
1953 432.7 364.7 68.0
1954 593.0 502.7 90.3
1955 744.7 594.5 150.2
1956 896.9 - 707.3 189.6
1957 943.2 783.2 160.0
1958 , 1030.0 858.1 171.9
1959 1163.9 941.6 222.3
1960 1268.6 1024.5 244.1
1961 1318.3 1081.3 237.0
1962 1486.2 1174.6 311.6
1963 1597.2 1254.0 343.2
1964 1793.3 1377.7 415.6
1965 1964.8 1516.9 447.9
1966 2203.0 1710.1 492.9
1967 2275.4 1860.8 414.6
1968 2520.9 2026.1 494.8
1969 2796.2 2242.6 553.6
1970 2808.2 2354.4 453.8

*Revenues are amounts received by stations and net-
works from all broadcast sources, including time,
talent, and programs.

**Before Federal income tax.
Source: Summaries of financial data compiled annually

by the FCC, 1952-1970; Television Dbigest, Inc.,
Television Factbook, 1970-1971, p. 48-a.
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FIGURE 3

TELEVISION STATION AND NETWORK
REVENUES, EXPENSES, AND INCOMES,
1952-1970
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TABLE 6

TELEVISION STATION REVENUES, EXPENSES, AND INCOMES, *
1952-~1970

(Millions of Dollars)

Year ---- - - - Revenues Expenses Incomes*¥*
1952 144.0 98.4 45.6
1953 201.0 151.0 50.0
1954 286.3 232.5 53.8
1955 370.0 288.5 81.5
1956 454.6 350.4 104.2
1957 475.3 386.0 89.3
1958 513.3 418.4 94.8
1959 587.8 453.4 134.4
1960 627.9 479.0 148.9
1361 643.0 493.0 150.0
1962 732.0 531.8 200.2
1963 776.9 569.9 207.0
1964 864.6 605.5 259.1
1965 . 941.0 654.7 286.3
1966 1036.7 730.6 306.1
1967 1058.8 " 804.3 254.5
1968 1212.9 897.0 316.0
1969 1328.9 1001.3 327.6
1970 1351.1 1064.7 286.4

*Revenues are amounts received by stations from all
broadcast sources, including time, talent, and pro-
grams.

**Before Federal income tax.
Source: Summaries of financial data compiled annually

by the Fcc, 1952-1970; Television Digest, Inc.,
Television Factbook, 1970-1971, p. 48-a.
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FIGURE &

TELEVISION STATION
REVENUES, EXPENSES, AND INCOMES,

1952-1970
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TABLE 7

TELEVISION NETWORK REVENUES, EXPENSES, AND INCOMES,*
1952-1970

(Millions of Dollars)

Year Revenues . Expenses Incomes**
1952 180.2 170.3 9.9
1953 231.7 213.7 18.0
1954 306.7 270.2 36.5
1955 374.0 306.0 68.0
1956 442.3 356.9 85.4
1957 467.9 397.2 . 70.7
1958 516.7 439,7 77.0
1959 576.1 488.2 87.9
1960 640.7 545.5 95.2
1961 675.3 588.3 87.0
1962 754.2 642.8 - 111.4
1963 820.3 684.1 136.2
1964 : 928.7 772.2 156.5
1965 1023.8 - 862.2 161.6
1966 1166.3 ) 979.5 186.8
1967 1216.6 1056.5 160.1
1968 1307.9 1129.2 178.8
1969 1467.3 1241.3 226.1
1970 1457.1 1289.6 167.5

*Revenues are amounts received by networks from all
broadcast sources, including time, talent, and programs.

**Before Federal income tax.
Source: Summaries of financial data compiled annually

by the FCC, 1952-1970; Television Digest, Inc.,
Television_ Factbook, 1970-1971, p. 48-a.
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FIGURE %

TELEVISION NETWORK
REVENUES, EXPENSES, AND IHCOHES,
1952-1970
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receives, it appears that the two groups have been almost
equally significant since the beginning of television,
dividing total revenues approximately in half.

Excluding networks and their owned-and-operated
stations, éverage station revenues climbed from $1.55 million
in 1952 to $2.01 million in 1970, bﬁt a